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) USER INFORMATION POINT MANAGEMENT SYSTEM AND METHOD USING COMM UNICATIO N NETWORK 

)Abstract: 

DBLEM TO BE SOLVED: To obtain a point in each reading of a home 
e and to give an incentive to a user in accordance with points by 
ibling a user to access a home page through a communication network, 
ransmit user information and register the information in a data base of 
administrative organization. 

LUTION: An electronic coupon system is constituted of connecting a 
'W server 28 or the like in a system participation group 30 to a WWW 
ver 23, a mail server 24 or the like in the administrative organization 27 
Dugh an interconnection network (Internet) 22. A user 21 is connected 
:he WWW sever 28 or the like in the group 30 through the Internet 22 to 
i the coupon system. The mail sever 24 is connected to a data base 26 
he organization 27 through a secret holding device 25. Communication 
vice using states such as the reading of home pages and commodity 
chase in the group 30 are unitarily stored in the data base 26 and the 
up 30 can access the data base 26 and check the using states. 




SAL STATUS 

ate of request for examination] 

ate of sending the examiner's decision of rejection] 

nd of final disposal of application other than the 

aminer s decision of rejection or application converted 

jistration] 

ate of final disposal for application] 
aitent number] 
ate of registration] 

umber of appeal against examiner's decision of 
ection] 

ate of requesting appeal against examiner's decision of 
ection] 



09.06.2004 



o 
o 

LU 

—1 
CD 

3 

I 



d://www 1 9.ipdl.jpo.go.jp/P Al /result/detail/main/wAAAO0aOF0DA41 1 003372P 1 .htm 



8/9/2004 



Page 1 of 2 



OTICES * 

an Patent Office is not responsible for any 
ages caused by the use of this translation* 

his document has been translated by computer. So the translation may not reflect the original precisely. 

shows the word which can not be translated. 
I the drawings, any words are not translated. 
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iim(s)] ... 
iim 1] In the User Information point managerial system constituted by the management organization, participatmg 
anization, and user who were connected in the communication network The server of this management organization 
: receives'user Information which opened the homepage and was transmitted by the user, The server of this 
•icipating organization that opens a homepage and has the homepage of this management organization as a link 
:e, The mail server of this management organization that receives User Information transmitted from the server of 
management organization, Register User Information received by this mail server, and an ID number is transmitted 
he user who registered. The User Information point managerial system using the communication network by which it 
aving-database of this management organization that memorizes the point which acquires whenever user who 
istered uses homepage of this management organization or participating organization, and is added characterized, 
aim 2] In the User Information point management method for the management organization, participating 
anization, and user who were connected in the communication network The 1st step to which a user accesses the 
aepage of this management organization using this communication network, and transmits User Information, The 
I step which registers transmitted User Information into the database of this management organization, and gives an 
number to the user who registered. The 3rd step which memorizes the point which acquires whenever the user who 
istered uses the homepage of this management organization or a participating organization, and is added in the 
abase of this management organization. The User Information point management method using the communication 
work by which it is having [ the user who registered ]-4th step which acquires privilege according to the point 
ractei*ized 

aim 3] In the User Information point management method for the management organization, participating 
anization, and user who were connected in the communication network The 1st step to which a user peruses the 
nepage of this participating organization using a communication network, The 2nd step which changes a link place 
n the homepage of this participating organization to the homepage of this management organization. The 3rd step to 
ich a user transmits User Information in the homepage of this management organization. The 4th step which registers 
ismitted User Information into the database of this management organization, and gives an ID number to the user 
3 registered, The 5th step which memorizes the point which acquires whenever the user who registered uses the 
nepage of this management organization or a participating organization, and is added in the database of this 
nagement organization. The User Information point management method using the commimication network by 
ich it is having [ the user who registered ]-6th step which acquires privilege according to the point characterized, 
aim 4] They are the User Information point managerial system using the communication network characterized by 
at said point is acquired in claims 1-3 when said user who registered peruses the homepage of said management 
anization or a participating organization through a communication network, and it is added, and is memorized by the 
abase of said management organization, or the User Information point management method, 
aim 5] They are the User Information point managerial system using the communication network characterized by 
at said point is acquired in claims 1-3 when said user who registered provides the homepage of said management 
anization or a participating organization with User Information through a communication network, and it is added, 
i is memorized by the database of said management organization, or the User Information point management method. 

aim 6] They are the User Information point managerial system using the communication network characterized by 
at a user receives said point by said registration or tariff payment in claims 1-3, it will subtract if said user who 
istered carries out the game which said management organization or a participating organization establishes through 
Dmmunication network, and it is further added according to the result of a game, and is memorized by the database of 
d management organization, or the User Information point management method. 
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lim 7] They are the User Information point managerial system using the communication network characterized by 
It it will subtract if a user receives said point by said tariff payment in claims 1-3 and said user who registered 
ises the homepage of said management organization or a participating organization through a communication 
vork, and is memorized by the database of said management organization, or the User Information point 

lagement method. . 
lim 8] Said point is the User Information point managerial system using the communication network charactenzed 
idding him if said user who registered purchases the goods of the homepage of said management organization or a 
licipating organization through a communication network in claims 1-3, and being memorized by the database of 
t management organization, or the User Information point management method. 

aim 9] In the User Information point managerial system constituted by the management organization connected in 
communication network, a participating organization, a participating organization, and the user The server of this 
lagement organization that receives User Information which opened the homepage and was transmitted by the user, 
: server of the participating organization which opens a homepage and has the homepage of this management 
anization as a link place, The participating organization which can link from the homepage of this management 
anization, and the mail server of this management organization that receives User Information transmitted from the 
/er of this management organization, Register User Information received by this mail server, and an ID number is 
ismitted to the user who registered. The database of this management organization that memorizes the point which 
uires whenever it peruses the homepage of a participating organization which the user who registered made link 
n the homepage of this management organization, a participating organization, or this management organization, and 
dded, The User Information point managerial system using the communication network by which it is ****(ing) 
r a ct en zed 

aim 10] In the User Information point management method for the management organization connected in the 
imunication network, a participating organization, a participating organization, and a user The 1 st step to which a 
r accesses the homepage of this management organization using this communication network, and transmits User 
)rmation, The 2nd step which registers transmitted User Information into the database of this management 
anization, and gives an ID number to the user who registered. The 3rd step which memorizes the point which 
uires whenever it peruses the homepage of a participating organization which the user who registered made link 
Ti the homepage of this management organization, a participating organization, or this management organization, and 
dded in the database of this management organization. The User Information point management method using the 
imunication network by which it is having [ the user who registered ]-4th step which acquires privilege according to 
point characterized. 



anslation done.] 
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FAILED DESCRIPTION 



tailed Description of the Invention] 

31] 

:ld of the Invention] About the system which manages User Information using a communication network, especially, 
invention is accumulated in a database by considering the use situation of users, such as homepage perusal, goods 
:hase, etc. on the Internet, as the point (score), and relates to the system to manage. 
02] 

scription of the Prior Art] In a company etc., although a computer is used for the customer management system 
ch manages a customer's infomiation from the former, there are various phases in extent of use of a computer. As 
5t elementary phase, the information on the questionnaires (a telephone, FAX, letter, etc.) from a customer is 
lually inputted into a computer, and there is a Customer Information Control System which totals. Moreover, when a 
tomer purchases an article (purchase mainly according to a mail order), purchase frequency or the purchase amount 
noney is managed by computer, and there is also a system used for subsequent selling activities. 
03] Moreover, when a customer inputs a need matter into the entry form on the WWW homepage screen which a 
ipany etc. establishes and transmits to it by E-mail with the spread of the Internet in recent years in a company etc., 
data is stored in customer databases, such as a company, or the system which classifies the customer information 
> sex, age, an area, etc. fiirther, and totals automatically also has it. Moreover, in the computer game on the Internet, 
score of the game which the customer played is totaled and managed and there are some which display a final score 
lit after game play termination of a predetermined period or the count of predetermined. Furthermore, the customer 
0 replied to the questionnaire when it replied to the questionnaire of a company etc. on the Intemet acquires the point 
Dre) from a company, and when it is added and he becomes the predetermined point, he has the system which 
omes the discount in the case of purchasing the specific goods of the company. 

04] On the other hand, as accounting on the Intemet, and a settlement system, there are an accounting system at the 
e of perusing the charged contents of a company, and the settlement system according to a customer's credit card 
en goods etc. are purchased at the market on the Intemet and the system by which a credit firm collates a customer's 
dit investigation automatically. 

05] . , . ^ . 

oblem(s) to be Solved by the Invention] However, the system which manages the conventional customer mtormation 
3 built on the simple substance (stand-alone) or LAN, and when a customer registered his own data, the terminal of 
lication connected to the host computer had to be used. 

06] Although the system which, on the other hand, processes information offer, collection, and management of a 
tomer or goods according to an individual about the bidirection service of an individual user and a company by 
nmunication networks, such as the Intemet using a public Hne, existed, the system which tied up each system 
ithetically did not exist. Therefore, even if the customer accessed the homepage of a company by the Intemet and got 

point (score) responding to a questionnaire or quiz, the use range of the point was applied only to the goods with 
ich the company which accessed was restricted, and was not connected with an alien system. 
i07] Moreover, even if, as for the conventional system, the company collected information with means, such as 
stomer registration, the information is only used for tiie selling purposes, such as goods of tiie company, and the 
;tomer did not offer individual humanity news positively in many cases. Moreover, in the homepage perusal on the 
emet, although the customer received various kinds of information, he lacked in the motivation that there are few 
/antages (incentive) except acquiring information, and they will carry out multiple-times access at the same 
nepage. Then, in order that a customer may raise the volition of information offer, a company may give a customer 

point, but when a customer added and used the point, it was valid for discount of the specific goods of the 
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ipendent company etc. .1* n 

)8] Then communication lines (Internet etc.) are used, if the terminal is connected to the commumcation line, it will 
vailable even from where and service will be used, a use situation will be added to a customer database by the 
omer ID number etc. as the point, and the purpose of this invention is to offer the customer point managerial system 
ch gives privileges, such as discount at the time of the goods purchase of a system participating company etc., with 
point. 
)91 

:ans for Solving the Problem] If according to this invention a user accesses the homepage of a management 
mization or a participating organization using communication networks, such as the Internet, and the above- 
itioned purpose transmits User Information, an ID number will be given to a user while the whole of the User 
.rmation is registered into the database of a management organization. Whenever a user peruses the homepage of a 
lagement organization or a participating organization, he can get the point (score) from next time, and this point is 
ed automatically. A management organization can manage this point and it can solve by offering the system which 
;s a user the incentives (a premium, discount, participation, etc.) according to a user's point. 

Ibodiment of the Invention] Hereafter, the example of the gestalt of operation of this invention is explained 
Drding to a drawing. However, the example of a gestalt of this operation does not limit the technical range of this 

iTimiectronic coupon structure-of-a-system] d.rawing.1 is the block diagram of the User Information point 
lagerial system (it is hereafter called an elecfronic coupon system for short.) using the commumcation network by 
gestalt of operation of this invention. The WWW server 28 of the system participating organization 30, 29 grades 
the WWW server 38 of the system participating organization 40, and 39 grades are connected to the WWW server 
the mail server 24 and database 26 of the management organization 27 through the Internet 22, and the electronic 
pon system is constittited. It connects with the WWW server 28 grade of the system participating organization 30 
•ugh the Internet 22, and a user 21 uses an electronic coupon system. Moreover, the mail server 24 of the 
lagement organization 27 is connected to the database 26 of the management organization 27 via the nondisclosure 
ipment 25 by SQL (Structured Query Language). 

12] Since the use situation of service on the communication link of homepage perusal of the participating 
anization 30, goods purchase, etc. is memorized by the database 26 of the management organization 27 unitary 
ording to this elecfronic coupon system, the participating organization 30 can check use situations, such as a self 
aepage if the database 26 of the management organization 27 is accessed. Moreover, since the homepage of two or 
re participating organizations 30 is linked within an electronic coupon system, compared with the homepage which 
)pens independently, access of the user to the homepage of the participating organization 30 can be mcreased only m 

: organization. , , 1. ^- • a 

13] Thus the participating organization 30 can receive access from many users rather than the tune ot having openea 
homepage independently by the ability putting User Information in a database in quantity by managing the user 
ig the Internet service on the point, and the management organization 30 can check the access situation of the user to 
:lf homepage easily in the database 26 of the management organization 27, and can apply to fiiture business 
-ansion etc. Moreover, the point can fluctuate by using the Internet service and a user can obtain various kinds of in 

riBU with some of points. , , j . .1. u f 

14] In addition, although the system participating organization 30 has established the web linked to the homepage ot 
management organization 27, the system participating organization 40 has not established the web linked to the 
nepage of the management organization 27. However, the management organization 27 can choose the participating 
anization 40 as arbifration, can carry the address of die participating organization 40 to ttie homepage of die 
nagement organization 27, and can make it link from die homepage of the management organization 27. 
1 5] In this case, tiie point is obtained, also when a user 21 makes it link from the homepage of the management 
anization 40 and the homepage of die participating organization 40 is perused. And although the management 
■anization 27 can show die participating organization 40 the database which recorded die number of hits to the 
ticipating organization 40 etc. and can urge die participation to a system, even if it does not still participate forever, it 
lonvenient in any way. 

•16] On the otiier hand, since the direction accessed from the homepage of die management orgamzation 27 can 
ain die point radier dian carrying out direct access of die user 21 to die participating organization 40, it is considered 
t die incentive of access to die participating organization 40 increases. Moreover, if a user becomes die member of a 
tem, since it can link also to die homepage of die participating organization 40 from die homepage of die 
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lagement organization 27, the participating organization 30 can surely get profits called the point at least. 
1-7] [Procedure of user registration in management subject firm] drawi ng 2 shows the flow chart in the case of 
-ying out user registration according to the gestalt of operation of this invention in the management subject firm 27. 
J procedure in which a user 21 is registered as a user of an electronic coupon system is as follows. 
18] ** HP perusal user 21 peruses the homepage which is in the WWW server 23 of the management subject firm 27 
)ugh the Internet 22. It is made the screen as shown in drawing^ , and the user 21 who got interested in an electronic 
pon system makes this homepage a configuration which opens the explanation screen of an electronic coupon 
tern. 

19] ** If the system explanation user 21 clicks the part of "being ? with an electronic coupon system* of a homepage 
wn in d rawin g 3 , it will change to the explanation screen of an electronic coupon system as shown, for example in 
wing 4 . This explanation screen is made the configuration which the member registration screen of an electronic 
pon system opens while it explains the outline of an electronic coupon system. 

20] ** If the registration form entry user 21 clicks the part of "registration of a member" of the explanation screen 
wn in drawing 4 , it will change to the screen which can perform member registration of an electronic coupon system 
;hown, for example in drawing 5 . The user 21 who wishes member registration inputs individual humanity news (an 
ntifier,' age, sex, hobby, etc.) according to registration form on this registration screen. 

21] ** If the user 21 who filled in the registration form of the registration screen shown in e-mail receiving drawing 
licks a "transmitting" part, this individual humanity news will be received by the mail server 24 of the management 
ject firm 27, 

22] ** Via the nondisclosure equipment 25 by SQL, in the database 26 of the management subject firm 27, the 
ividual humanity news which received by the automatic registration mail server 24 is registered automatically, and is 

in a database. 

23] ** If the ID number communication user 21 is registered as a member, an ID number will be automatically 
ismitted to a user 21 through the Internet 22, User Information will be checked in the management subject firm 27, 

I registration will be completed. 

24] ** If registration is completed in the service available management subject firm 27 and an ID number is 
inected to a user 21, a user 21 can use service of an electronic coupon system using the ID number. 
25] In addition, when a user 21 uses the charged contents of an electronic coupon system, it links with the WWW 
v^er 23, but when a user 21 uses registration or free contents, it is not necessary to link the accoxmting organization 

26] [Procedure of user registration in system participating company] drawing . 6 shows the flow chart in the case of 
rying out user registration according to the gestalt of operation of this invention in the system participating company 
The procedure in which a user 21 is registered as a user of an electronic coupon system is as follows. 
27] The homepage perusal user 21 peruses the homepage which is in the WWW server 28 of the system 
ticipating company 30 through the Internet 22. The explanation screen of an electronic coupon system is prepared 
) the contents of this homepage. 

28] ** If the user 21 who got interested in a system explanation electronic coupon system opens the explanation 
sen of an electronic coupon system, this explanation screen will be made the configuration which the member 
istration screen of an electronic coupon system opens while it explains the outline of an electronic coupon system, 
wever, a user 21 can also change a link fi-om an explanation screen to the homepage of the management subject firm 
If a link is changed to the homepage of the management subject firm 27, a subsequent registration procedure will be 
formed by the WWW server 23 of the management subject firm 27, as drawing 2 explained previously. 
-29] ** When the registration form entry user 21 wishes member registration, fill in individual humanity news etc. 
ording to registration form on this registration screen, and change a link to the homepage of the management subject 

n27. ... 
•30] ** The individual humanity news entered in the registration form of an e-mail reception registration screen is 
eived by the mail server 24 of the management subject firm 27 through the Internet, after a link changes to the 
nepage of the management subject firm 27. The subsequent procedure is the same as the registration procedure in the 
nagement subject firm 27. 

•31] As mentioned above, although there are a procedure directly received by the WWW homepage of the 
nagement subject firm 27 and a procedure received via the WWW homepage of the system participating company 30 
iser registration, even if registered by which, the individual humanity news after registration is put in a database and 
ployed in the database 26 of the management subject firm 27. 

•32] [Perusal of fi-ee contents of management subject firm] drawing 7 shows a flow chart in case a user 21 peruses the 
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contents of the management subject fimi 27. t^ -r-^n 

J3] ** HP access user 21 accesses the homepage which is in the WWW server 23 of the management subject firm 27 
•ugh the Internet 22. 

54] ** Since free contents as shown in drawing B are contained in the homepage of free contents a user 21 

choose the free contents which he wishes out of this. 

35] ** If ID input user 21 chooses free contents and inputs a self ID number, a contents screen as shown, for 
mple in drawing 9 is displayed, and degree page or subsequent ones can be perused. What the user 21 with this ID 
iber perused this homepage for by the input of a user's 2 1 ID number is recognized by the WWW server 23 of the 
lagement subject firm 27. 

36] ** e-mail **** - it is received by the mail server 24 of the management subject firm 27, and this ID number 
5es along the nondisclosure equipment 25 by SQL, and is recorded on a database 26. 

37] ** Since the point addition user 21 perused the homepage of the management subject firm 27, the point is added 
le database 26 of the management subject firm 27. 

38] ** The renewal user 21 of a web looks at free contents, and proposes a certain opinion and idea, and when 
•ying the time of carrying the proposed product, the product with which the management subject firm 27 added the 
tents to the proposal, update a web. , . . i 

39] ** The point check user 21 can check the self point, if a user's 21 ID number is mputted on the screen which lets 
Internet 22 pass, for example, is shown in drawing 10 . 

40] ** Although the incentive exchange user 21 accumulates the point on the database 26 by perusing the free 
tents of the homepage of the management subject firm 27 etc., the incentives (premium etc.) according to the 
□mulation point which the user 21 acquired are indicated as goods concrete in the homepage of the management 
ject firm 27 as shows drawing 1 1 etc. Therefore, a user can exchange incentives, such as a premium, according to the 
at. 

41] [Perusal of free contents of participating company] drawing 12 shows a flow chart in case a user 21 peruses the 
; contents of the participating company 30. In this case, although it is the same as that of the case where the free 
tents of the management subject firm 27 which shows drawing 7 are perused, almost, a user 21 is different in that 
IP access of the WWW server 28 of the participating company 30, ** free contents selection, and **ID input are 
formed through the Internet 22. After a link changes to the homepage of the management subject firm 27, ** mail 
option of inputted User Information is carried out at the mail server 24 of the management subject firm 27. In 
ition, **ID input can also be performed by the WWW server 23 of the management subject firm 27, after a link 
nges to the homepage of the management subject firm 27. 

42] [Perusal of charged contents of management subject firm] drawing 13 shows a flow chart in case a user 21 
uses the charged contents of the management subject firm 27. In this case, although it is the same as that of the case 
^re the free contents shown in drawing 7 are perused, almost, it is different at the point which serves as ** point 
action in the database 26 of the management subject firm 27 whenever it peruses charged contents. In addition, 
lOugh a user 21 receives the fixed point at the time of member registration, if the point becomes zero, the perusal of 
rged contents of him will become impossible. However, if it registers with accoimting organization, and accounts is 
led with a credit card at every use or is settled about a small sum using a PURIPEDO system, perusal of charged 
itents is possible succeedingly. 

43] [Perusal of charged contents of participating company] drawing 14 shows a flow chart in case a user 21 peruses 
charged contents of the participating company 30. In this case, although it is the same as that of the case where the 
rged contents of the management subject firm 27 which shows drawing 13 are perused, almost, a user 21 is different 
hat **HP access of the WWW server 28 of the participating company 30, ** charged contents selection, **ID input, 
I ** web perusal are performed through the Internet 22. After a link changes to the homepage of the management 
ject firm 27, ** mail reception of inputted User Information is carried out at the mail server 24 of the management 
ject firm 27. However, the user point is memorized and managed by the database 26 of the management subject firm 

44] [Operation of charged game] drawing J5 shows a flow chart in case a user 21 carries out a charged game. In this 
e, although it is the same as that of the case where the charged contents shown in drawing 13 and drawing 14 are 
used, almost, while becoming ** point reduction with ** game operation, also when becoming ** point addition 
:ording to ** game result, it is different at a certain point. And after a link changes to the homepage of the 
nagement subject fimi 27, ** mail reception of the point after game termination is carried out at the mail server 24 of 
management subject firm 27. ^ . rx* j 

45] Although a user 21 receives the fixed point at the time of member registration, he can pay a fixed tanft and can 
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) obtain the point. With this point, a user 21 can play a computer game through a communication network. Although 
point which came to hand per game play at the beginning is subtracted, the point is added according to the score of a 
le. A user can check the added point and incentives (premium etc.) and exchange are possible for it according to the 
It. In addition, when participating in the Internet charged game of the management subject firm 27, according to the 
nt, it can participate for free. v 
46] [Reply of questionnaire] drawing. 16 shows a flow chart in case a user 21 replies to the questionnaire of the 
ticipating company 30. In this case, although it is the same as that of the case where the free contents of the 
ticipating company 30 which shows drawing 12 are perused, almost, it is different in that perform **ID input and ** 
stionnaire input in the WWW server 28 of the participating company 30, and the database 26 of the WWW server 23 
he management subject firm 27 performs ** questionnaire total. After a link changes to the homepage of the 
lagement subject firm 27, ** mail reception of the inputted questionnaire information is carried out by the mail 
/er 24 of the management subject firm 27. In addition, the example of the display screen has become like drawing 
and a user 21 inputs a self ID number and replies to a questionnaire. One point per reply of one questionnaire is 
ed, and the point is accumulated in the database 26 of the management subject firm 27. 

47] [Participating to proposal box] drawing J_8 shows a flow chart in case a user 21 participates in an idea proposal 
In this case, although it is the same as that of the case where it replies to the questionnaire shown in drawijigj 6 , 
iost, it inputs into **HP access, **ID input, and ** proposal box in the WWW server 23 of the management subject 
n 27, and is different at the point which totals ** proposal box in the database 26 of the management subject firm 27. 
i made a screen like drawing. L9 and the management subject firm 27 proposes a concrete idea by the picture and the 
;, and a user 21 adds his idea to the idea, and contributes an idea proposal box to the "proposal box" of the 
lagement subject firm 27 at it. Although the point will be obtained if a user 21 writes for a proposal box, the rank of 
point is decided according to the contents of the idea. 

48] [Participating to chat] drawing.20 shows a flow chart in case a user 21 participates in a chat (talkative conference 
m). In this case, although it is the same as that of the case where it participates to the proposal box shown in drawing 
, almost, it is different in that perform ** chat input in the WWW server 23 of the management subject firm 27, and 
database 26 of the management subject firm 27 performs ** chat total. The screen of a chat conference room is 
ie like at drawing 2 1 , is put up for the chat (talkative conference room) to which it is the intention of the 
nagement subject firm 27 or a user 21, and the management subject firm 27 establishes the idea contributed to the 
posal box mentioned above, and the opinion of a member is heard or it points out an improving point. Although the 
nt is obtained by the participation, the rank of the point can be decided according to the contents of participation. 
49] [Use of database] drawing„22 is an explanatory view in case the system participating company 30 and a user 21 
the database 26 of the management subject firm 27. The system participating company 30 does whether customer 
)Tmation is directiy printed out fi-om a database 26, or the Internet 22 is used, and it checks on a web via the WWW 
/er 28, and can check and use a customer database 26. On the other hand, a user 21 can check his own point on the 
5 of the WWW server 28 through the Internet 22. 

50] In addition, the electronic coupon system of this invention explains the application to ** which can be carried 

with various gestalten which manage customer information, and the following. 

51] If a [goods selling] customer uses the Internet, member registration is carried out at a customer database and 
>ds are purchased by tiie WWW homepage of the system participating company on the Internet, the point will be 
led to a customer database. A customer can check the added point and incentives (premivmi etc.) and exchange are 
■.sible for it according to the point. Moreover, if the user who wishes to have the goods according to the accumulation 
nt specifies goods and it applies to a management subject firm through the Internet, the goods will be sent with 
(ther transportation means. 

52] In addition, when purchasing goods from tiie market of the WWW homepage of a management subject firm, 
ording to the point, it can purchase by discoimt to a zero price. On the other hand, although the settlement of 
otints in the case of purchasing goods from the maricet of the WWW homepage of a participating company carries 
with the participating company, die point according to the purchase price can be obtained. Moreover, if the 
ticipating company sells tickets, such as an airline ticket, and it will reserve via a management subject firm, the point 
ording to it can be obtained. 

■53] Moreover, if a management subject firm or a participating company publishes a coupon with a password and a 
r presents this at the shop front of a participating company when a user uses tiie point as a discount coupon, the 
)ds of a participating company can be purchased at a discount price of the rate according to the point. 
■54] [Contribution] management subject firm converts the point witii a regular conversion rate, it can be made into tiie 
lation to tiie existing fiind etc. (WWF etc.), and a management subject firm pays a donation. On the otiier hand, when 
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jer contributes to the existing funds (WWF etc.) through a management subject firm, the donation can be converted 
h-a fixed conversion rate, and it can consider as a user's point. 

55] Moreover, a management subject firm can convert the point with a regular conversion rate, and can use for 
unteer activities, such as various disaster. In this case, a management subject firm can participate in volunteer fund 
ipaign, such as a TV program, can collect "volunteer point" campaign by the Internet, can convert that accumulation 
nt with a fixed conversion rate, and can also contribute money and an object. 

56] Users who received the most points out of all users periodically, such as a week and a monthly one, may enable 
K predetermined goods to come to hand by the ability giving the point and compatibility of a [other] participating 
apany, such as another point system, and exchanging at the point and the rate of predetermined by the gestalt of 
:ration of this invention. However, transference and transfer to the others are not accepted for the point. 
57] 

feet of the Invention] According to this invention, User Information can be put in a database by carrying out point 
nagement of the user using the Internet service as explained above. Moreover, a user is using the Internet service, and 
point fluctuates and he can obtain various kinds of incentives with some of points. 

58] Therefore, a system participating company can apply to future business expansion by using the customer 
)rmation on a customer database by a user getting profits by various kinds of incentives. 
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an Patent Office is not responsible for any 
ages caused by the use of this translation. 

lis document has been translated by computer. So the translation may not reflect the original precisely. 
'** shows the word which can not be translated. 
. the drawings, any words are not translated. 
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